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ABSTRACT 

Modernization is a process of change in the way of 
life of a person in which he uses available resources and learned 
techniques to achieve material happiness. Data collected in 1967 and 
1972 in the rural communities of India reveal certain characteristics 
that distinguish the modern person: a keen awareness of his own 
modernity, highly motivated to try innovations professionally and in 
his own domestic life, quick to use available information media. Thus 
the modern man acts as a change agent, stimulating growth and the 
utilization of the tools of modernization. The government of 
developing nations, to promote social change, should locate modern 
persons in rural communities and develop an effective means of 
communication at the grass roots. (SK) 
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THE MODERN MAN AND THE MEDIA 
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Social scientists have been classifying the countries of the world on the 
bases cf their economic and political development. The countries that are classified 
as underdeveloped are automatically considered to be less modem than the developed 
ones. But no one has yet proposed an accentable definition of the concept of 
modernization. Some old definitions of social scientists are based on the deforce 
of indu3tri4Hzation and urbanization of the countries involved.-^ There are also 
attempts to equate modernization with westernization. Now, in view of the hazardous 
consequences of overindustrialization and urbanization in the west, it seems 
that the criteria for measuring; the level of modernization Should be altogether 
different. They should probably be measured in terms of the quail tv, rather than 
the ouantity, of it. The quality seem to dsnend upon the persons Involved in 
the process . 

A study done in 196t in India has shown that rural coramxmities that listen 
to radio are more aware of the concept of modernity than those that do not 
listen to the same medltnn. Also, the communities with high awareness quotient 
(CAO) are more modem than' those with low CAQ.3 But the stu^v did not indicate 
whether radio was entirely resnonslble for the hif^ evareness. The lo67 study 
seemed to point out that modemity Is not the characteristic of * country as 
a whole but it is the aptitude o* certain types of persons In all countries. 
The few modem persons think •head of dthers in their communities. Clven the 
right situation, they clay the role of catalysts in their connrunities to brins 
about modernization. Presence of miiss media is the "MOSt imnortant part of that 
situation . 
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For the puroose of the discussion, it is assumed that the modern tjersons 
in rural communities have certain characteristics which seem to be much different 
from those of the others in the same communities. The ability to chanrte from 
an old way of life to a new way, or the change quotient » of these modem persons 
is much higher than the change quotient of their communities (CCO). Snecifically ♦ 
it If^ assumed that modernity is not a national characteristic, but it t8 ,,, ap 
individual's antitude . 

In order to test the assumption the 1967 data were recorded and analyzed. 
A^rain, in 19T2, this researcher toured India under a grant from the US National 
Science Foundation, At that time, he collect-ed more data to further test the 
above assumption. The purpose of this chanter is to explain the result of the 
test . 
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WHAT IS MODERNI^TION? ^^^^ A^'Mlli.f ^ 

It is not easy to arrive at a universal definition of the concept of 
modernization. Process of modernizing a traditional coiranunity depends upon 
several variables in that community. However, it seems that there is a common 
factor in all chan<^ing societies. A few individuals in those societies do not 
depend upon any supernatural element to bring about material happiness. They Juc .-Jt^ 
look to any one nerson or even their government for achieving such hanpiness. 
They take initiative in using the human and material resources available in their 
own area to achieve the happiness. The modem individual k u.'e of scientific 
annroach to solve the Problems of their everyday life. Tht "Ofore, modernization 
could be di fined as a process of chanpe In the way of li-^e of a person in which 
he makes use of human ^ physical and other resotMrees thfct -are available in his 
own society and the scientific theories and techniques that are developed around 
the world in order to achieve material happiness for himself and his people . 
The modem uersons could be seen in 411 walks of life: teachers, farmers, t-oliticians 
and Dhysicians, to f^lve a few examnles . They have the altitude to look for 
new wavs of life and in a village any one of them could be instrumental to 
initiate the change. 

On the basis of the study we can make the following generalization regarding 
modern men. Take the case of a modern farmer in a teveloning country like India. 
When the farmer decides to-* raise rice on his farm, instead of ©raying to the 
good lord to helTJ him obtain a bumper cron, he first gets the soil on his farm 
tested to find out if the new crop could be raised on that soil. If the tests 
show that the soil is rich enough to raise coconut palms instead of rice paddy, 
he decides to raise coconut. Even if his forefathers had raised rice for centurtia, 
on the same farm, he now changes to tne new crop. He might even develop a small 
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industry to i^roduce fiber mats and other riroducts from the nalm. In order to 
get information about coconut T>4lm8 , he reads books, listens to rat^io, and seeks 
information from as many sources a nosstble. 

The Modern Man . The sources of information vary from one rural area to 
another. All the information that a modem man seeks mif^t not be available 
iw his own villap^e. If a modem farmer, for examnle , is not satisfied with the 
information that he Rets In his own village, he then wes out to other villages 
or the nearby city in search of more information. 

In manv Indian villages, raftio is the onlv link between the villages 
and the outside world. In the rainy season, village lakes usually overflow. 
Bullock cart paths and roads leading to other villages and nearby cities are cut> 
off by the overflow. At that time radio links the village folk with the. rest 
o^ the world. It tells them what Is ha^nenlng out there. The farmer who 
cannot go to his farm in the rain needs some recreation. The vlllape grocery 
store is the source o^ recreation for most villagers. They go there to gossli) 
and have ^^Jn. But the modern man does not seek such entertainment. He listens 
to radio. When he does go to the store, he discusses matters such as his state, 
national and international affairs. Even the sight of the modem man iderts 
the others. As long as he is in the store the others are also serious. When 
it Is not raining and the modern man needs some entertainment, he rides on his 
bicycle to the city to visit movie houses. Whenever there Is an industrial fair 
or a five year plan exhibition, he visits the fair and the exhibition. The kind 
of questions he asks the guides at the fair and the exhibition are aimed at ^ 
getting information that should help him in Imuroving the quality of his life. 
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The modem man is not satisfied with what he has. He always thinks of innovations 
in his profession and betten»nt o^ his^ife. He takes life seriouslv. He 
almost looks like a man with a mission. * 

Men who are constantly trying to innovate their professions and improve 
their lives are seen in all countries. Their life atyles are different. They 
think differently. Since the environments in which they live are not always 
the same, the problems that arise out of them are also not the same. Therefore^ 
the modern man in each community develops his own method of solving his problems 
and achieving happiness. 

Some Common Factors . Earlier, we mentioned that there are a few characteristics 
that are common for all modern persons. There are some that do not depend ut)on» 
any supernatural element to help them achieve material happiness. Thev u»e 
scientific techniques to solve their everyday problems. They are aware of the 
fact that scientific theories developed in one part of the world hold good for 
other parts also. Theories lead to innovations. Innovations are designed to 
improve the quality of life. But they also create new Problems, ^or example, 
although the so called "Oreen Revolution" has helned many poor countries , the 
new strains of plants have been sub.lect to new diseases and pests. The farmer 
who raises those strains needs information to cone with the problem of pests. 

The modern farmer, whether he lives in India or America, knows that farmers 
in other parts of the world should be facing, and probably solving ^ the problems 
similar to the ones he Is faced with. Therefore, he sees a need for lines of 
communication between himself and the others. He believes that by sharing knowledge 
through mass media, modern men can help each other. In any country the first 
few persons to use new sources of information such as a new professional journal 
are the modern ones. Of all the people In his community, it is the modem van . 
who can articulate the community's problems very well. His articulation sounds 
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like a ST»eech he heard on radio. Mast media helT>8 him understand, articulate, 

and solve his nroblems. 

In the United States, the media, nartlcularlv television, have been 
instrunusntal in brin,i;inp about awaremess of the problems of minorities. Thev 
have shown to their audience that, if equal opnortunlty is given to them, minorities 
could ef^ual the raa.lority in anv area. Mip' ^v Droblem Is ,1ust one exwnnle 
of the media functioning as informants of social change. Modem men learn from 
the media and strive to achieve change in their societies. 

The modem man in India also realises that mass media can c^uae new awareness 
and stimiaate raodemiiation. He knows that even the nresence of a radio can 
stir his neifThbors. Tt can make them think of things that they had never heard 
of before. One of the earliest efforts he makes toward modernization is to get 
a radio. Like the American farmer of the 19^0 's who was the first one to buy 
a color television set in his village and to show it to all his friends, the 
Indian neatly Places the radio set on a doily and exhibits it proudly to all 
his neighbors. Not only radio but also newsnaner is a proud possession of the 
modem man. Becaase he knows that awareness Is the first stage in the process 
of modernization, he considers radio, books, magazines and newpaners as the most 
valuable things he can own. 

Awareness the first stage . The question that arises from this discussion 
is: which comes first, modernity or the media? It seems that only a few individuals 
in each community are prone to modernization. Although they have the potential, 
they need an instrument to "wake" them up. In the process of modernization, 
awareness is the first step. It seems there are three main stages in the process. 
Information Motivation Action 

Awareness Is the result of information given ^ the media or interpersonal 
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networks. Content of the information and the method of dlssemlnatinpt it are 
responsible *'or moti voting the audience. Motivated audience take effective 
action to modernize. There have not been too many studies to make any definite 
statement on how the media motivate the people. But we may hyoothesise that the 
meida can convince their audience of the need to modernize. For example » when 
a documentary film Includes scenes of happiness In a small well Planned family 
and miseries in a large unplanned family, a few audience might clearly see the 
need to control population explosion. Those few are probably the ones with the 
aptitude to change. Sometimes, even the presence of a community radio or a village 
librarv mi^ht motivate some village dwellers. The information given by radio 
or library might make the modern ones think of a new world. Information about 
a new rice hybrid given bv radio might make a modem farmer chink of raising It 
not only to feed his family but also sell it for a profit. When he hears about 
the modern methods of educating children in other countries, he might think of 
adapting those methods in his own home. In other words, mass media information 
can create the awareness that is needed to motivate even the modem man. Althourti 
the few individuals in each commxmity have the Potential for social change, they 
need a stimulent, like a mass madium, to activate the change. 
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THE MODERN MAN IN INDIA 

We have hyrothesised extensively on the nature of modern men in all 
countries in Pieneral. Although we included a few examcles of such men in India, 
we did not focus on their r,necial characteristics. Since more than 80 ner cent 
of the Indian neoDle live in rural parts , we believe the modem men in those narts 
are most imT>ortant since they are instrumental in brin^inr about modernization 
in their communities. The and 19TJ? data Rive vis some information on the 

characteristics of these men. 

The methodology . Ten rural villages in Mysore state, south India, were 
selected for the studv. In the copulation of the ten villages independent variables 
such as literacy, Der canlta income, caste and profession were aoproximately the 
same. Use of mass media, another independent variable differed from village 
to village . Three villages were in the shadow of a mountain and could not 
receive good signals from the regional radio station of the government controlled 
All India Radio. These villages also suffered from lacK of other means of commu- 
nication such as motorable roads. Conseouently , newspapers and other means of 
mass communication could not reach the villagers as fast as they did in the other 
villages . 

Three villages received good signals , had good roads and had newspapers 
delivered to them promptlv everyday. These villages had also received community 
radio sets given awav by the government. Those people that could not afford their 
own sets listened to the community radios. 

Two villages had Only community radios and the remaining two had only radios 
ovned by rich individuals. The individual radio owners invited friends to their 
homes to listen to radio. Radio was a prestige svobol in those villages. 
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The sample , ^or the original study done in 10^7^ we randomly selected 
a samnle of 270 perf^ons. Rut we could not use the data of all o^ them for the 
numose of this studv since the data did not lend themselves to the recodlng. 
We selected only 1^'* Rub.lects for this study. The mean awareness of the samnle 
was about 66 and the standard deviation was about hh , We added half the standard 
deviation to and subtracted half from^ the 66 and arbitrarily decided the levels 
of hirh and low awareness to be B8 and UU. (see tabic l). Thus we divided the 
samnle into Hif^h, Medium and Low awareness Rroufls. 

The awareness . Awareness of the sub,1ects was measured in terms of what they 
knew in the following seven areas. 

State ^ national end international affadrs, 

^arming technology and soil science. 

Health and family oalnning 

Religions and cultures of India. 

The nations five year Dlans« 

Information about mass media. 

Hnace science . 

Questions were based on the content analysis of messeges that were given 
by radio, newnatsers, government and private documentary films, government and 
private exhibitions and fairs, and public speeches. Altogether 389 questions 
were asked in the above seven areas. 

S o m^ ? characteristics of the modern ^ nen. We studied the modemitv of the 
high awareness subjects as comnared with that of the low awareness sub.lects. 
We found that the hipth awareness ones (N«6l) were more modem than the ?cw awarensss 
ones (N=T1). The moderate or the medium awareness subjects (N«52) were in the 
treuisitoiy stage between low awareness and high awareness and therefore were moderatel; 
modern . 

The highly aware subjects had many siz<fking characteristics that could be 
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considered modern. Arrangement of their hones » use of framing equiuraent on their 
farms, their level of thinking as reriected in their answers, and even the way 
they dressed indicated that they had a hlffh chsn«e quotient as eonmared with 
their community's chanre ouotient (CCO). Even the way in which they answered 
our questions indicated their aT>titude for change. They greeted the interviewers 
and readily answered all the questions. Interestinffly , it was the modem ones 
that knew about religions and cultures of India more than the other two grouos. 
We also noted that there were more educated persons in the modem homes than 
in the others. The modem ones had a variety of nrofessional interests. The 
low and medium ones were mostly farmers. Some modem ones had set un small 
business and industries outside their villages. Some of them had even sent their 
children abroad for higher studies, and they were very nroud of that. While the 
level of their articulation was very high, rjxilte often they talked about the 
information they got from their children who were doing business or studies in 
other cities and countries. 

The ner cent of those that sought elected offices was highest among the 
modern ones. Even the level of their thinking was high. Some modem ones said 
that at least some candidates of the onnosition narties should be elected to the 
state and federal legislatures to Insure a good government. Regarding membership 
in political, cultural and other organizations, (table 3,^*). The modem ones 
formed the highest ner cent . 

For recreation, the modem ones used not only the media but other sources. 
The others either did not know what to do or went to their own farms to swend 
time. Some of the low and moderate ones even said that they would either sit 
doing nothing or smoke cigarettes, (table 6). 
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The modem ones used all sources of information* both mass media and 
internersonal . They read newsT)aTiera and .loumals in their own homes as well 
as in the nubile library. They listened to radio both at homes and community 
centers. They attended fairs, festivals and exhibitions. Even when they used 
interpersonal sources of information, they used all sources including OT>inion 
leaders. Some of the modern ones were also opinion leaders. 

The attitudes of the low and high grouns toward the media were different. 
The hi^rh group liked to have radio stations in their own villages. They believed 
that both radio and face-to-face methods should be used for election campaigns. 
They knew many radio programs that were broadcast speciedly for the rural people. 
They also naid the radio messages were very useful. They listened to hoth^titm^ 
and English language news broadcasts. They said they would trust radio news more 
than news on other media since they believe that radio newscasters are well 
educated and trained. Rome o^ them subscribed to ,lo\amals both ^■Ma and English, 
(tables T. 8, 9, 10 ) 

The modern ones had tried innovations not only in their professions but 
also at homes. They were using new electttc pumns to irrigate their farms. 
Some of them had even developed small industries using the raw materials that 
were available in their own villages. They were the ones that encouraged their 
youngsters to seek higher education and newer professions. Some farmers had been 
growing new hybrids and trying new fertilisers. I^ost of their information on 
Innovations came from mass media and interpersonal sources. 
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Modernization is defined as a Droeess of chcjiKe In the wav life of a oerson 
in which he makes use human and natural resources that are avallahle in his 
own community and scientific theories and techniques that are developed around 
the world to achieve material hautjiness for himself and his people. Modeihi persons 
exist in all parts of the world includinj? the so called underdeveloped countries. 
But their characteristics differ from community to community even in the same 
country . 

Data collected in l<^6j and 1072 in India show certain special characteristics 
of the modern nersons in rural parts of that country. There is a close correlation 
between the awareness of these persons and their modernity. In order to get . _ 
information on modernization, they seek "both mass media and Interpersonal 
sources. Without any helr> from the government, they strive hard to imnrove the 
nuality of their lives. Thev use innovations in their professional as well as 
domestic lives. Information sources such as books, newpaPers and radios are 
valuable -oossessions of these persons. 

Since modernity is an actltude of certain Individuals, It seems, the governments 
of tmderdevelOT>ed countries such as Inlda should Iccite modern persons in rural 
communities and involve them in the national efforts for social chanp;e . In order 
to stimiilate modernization, those governments should develop effective means 
of mass communication at the grass roots level. Radio is the most effective 
medium of such communication. The modern pr.rsons are the most Imnortant consumer 
of such communication. 
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